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Important Instructions:

1) All questions are compulsory
2) Figures to the right indicate full marks.

Q.1 Write Short Notes (Attempt any 4) (4X5=20)
1. Types of services Yaid UHR
2. Advertising Standard Council of India (ASCI) sfe®eiafin T es Hifua i1t sfear
(ASCI)
3. Careers in social media marketing S=ra Hifgar AT femaeRd HRReR
4. Essentials of good copy writing IRTedT B0} JATCTRTS! HTTRIH TSt
5. Features of services daidt afdred
6. Typography elements SRURIT®H! Gcd
Q.2 Answer the following in 200 words (Attempt any 3) (3X10=30)
1. What is Service marketing? Describe 7 P's of Service marketing. 31 fauur ot &2
4T faquET=T 7 P A 90 B
2. What is meant by design? Explain principles of design. 2T I8 1?7 I it dwd WY
G
3. Explain the meaning and importance of social media marketing. Srera Hif&ar A eTn
31 3T Hgwd WY B

4. Discuss the various economic aspects of advertising. STfgRrdi=an fafay snffe e ==t
D
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